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and events could also be essential for profiling a region. We thus study the
problem of forming comprehensive description of geographical characteristics
from social media. With the description of geographical characteristics in one
specific region, we could better recognize this region and boost a number of
utilities such as tourist advertising, etc.

While some existing applications such as tourist recommendation and loca-
tion retrieval could also extend to this problem [5-8], they mainly rely on the
textual information, e.g., social tags. To our best knowledge, geotagged photos
help understand intuitively a specific region and it can boost plenty of appli-






118 H. Zheng et al.

distributions {6} m



Describing Geographical Characteristics with Social Images 119



120 H. Zheng et al.

Ok


https://www.gadm.org/



https://www.travelchinaguide.com/

122 H. Zheng et al.


https://sites.google.com/site/geolatentim/
https://sites.google.com/site/geolatentim/
https://sites.google.com/site/geolatentim/

Describing Geographical Characteristics with Social Images 123




124 H. Zheng et al.

collection by Eg.6


https://www.flickr.com/

Describing Geographical Characteristics with Social Images 125

and 500 “clusters” provide the best performance (Fig.6), we here employ this
parameter setting. Figure 7 present one example: the photo collection containing
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